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Methodology in the  
Social Sciences Series

2025 
7" x 10" Hardcover, 368 Pages 

ISBN 978-1-4625-5831-5 
$75.00

Want to save even more? Join the Guilford Customer Club 
for exclusive perks, including free U.S. shipping, 25% off your 
next order, a 20% off year-round discount, insider deals, and 
more! (Restrictions apply.) www.guilford.com/club
Do you have a bulk order?  
Call (800) 365-7006, ext. 1 for personalized service.

Use Promotional Code 
DMFRM5 for 15% Off 
Through 12/31/2025  

www.guilford.com

15% OFF

15% OFF

New 

Categorical Data Analysis with  
Structural Equation Models
Applications in Mplus and lavaan
Kevin J. Grimm, Department of Psychology,  
   Arizona State University

Multivariate categorical outcomes, such as Likert scale responses 
and disease diagnoses, require specialized structural equation 

modeling (SEM) software to be analyzed properly. Providing needed  
skills for applied researchers and graduate students, this book 
leads readers from regression analysis with categorical outcomes 
to complex SEMs with latent variables for categorical indicators. 
Worked-through examples are featured throughout. 

“As a course text, this book will provide the next level of knowl-
edge to students who have learned the basics of SEM, and it will 
equip them with the expertise and skills necessary to implement 
these sophisticated models.”	 —Paul Sacco, Social Work,  
	 University of Maryland, Baltimore

“The book is well written and provides excellent syntax examples.  
I would use it to teach categorical SEM in my graduate SEM 
course.”	 —Jam Khojasteh, Research, Evaluation,  
	 Measurement, and Statistics, Oklahoma State University

Also See

	  

www.guilford.com/p/grimm

www.guilford.com/p/jacobucci

CONTENTS

	 1.	Regression, SEM, Mplus, and lavaan
	 I.	Regression Analysis with Categorical Outcomes in R
	 2.	Regression Models with Binary Outcomes in R
	 3.	Regression Models with Ordinal Outcomes in R
	 4.	Regression Models with Count Outcomes in R
	 II.	Regression Analysis with SEM Programs
	 5.	SEM with Categorical Outcomes in Mplus and lavaan
	 6.	Binary Regression Models in Mplus and lavaan
	 7.	Ordered and Nominal Regression Models in Mplus and lavaan
	 8.	Count Regression Models in Mplus
	 III.	SEM and Applications
	 9.	Path Analysis with Categorical Outcomes in Mplus and lavaan
	10.	Confirmatory Factor Models with Categorical Indicators  

in Mplus and lavaan
	11.	Latent Variable Path Models with Categorical Outcomes  

in Mplus and lavaan
	 IV.	Advanced Structural Equation Models and Applications
	12.	Growth Models with Ordered Categorical Outcomes in Mplus and lavaan
	13.	Multiple-Group Confirmatory Factor Models in Mplus and lavaan
	14.	Finite Mixture and Latent Class Models in Mplus
	15.	Zero-Inflated Count Regression Models in R and Mplus
	16.	Survival Analysis in Mplus

The companion  
website provides 

R (including lavaan), 
Mplus, and SAS code,  

as applicable, for  
the examples.

https://www.guilford.com/books/Categorical-Data-Analysis-with-Structural-Equation-Models/Kevin-Grimm/9781462558315?promo=DMFRM5
https://www.guilford.com/books/Categorical-Data-Analysis-with-Structural-Equation-Models/Kevin-Grimm/9781462558315?promo=DMFRM5
https://www.guilford.com/books/Growth-Modeling/Grimm-Ram-Estabrook/9781462526062?promo=DMFRM5
https://www.guilford.com/books/Machine-Learning-for-Social-and-Behavioral-Research/Jacobucci-Grimm-Zhang/9781462552924?promo=DMFRM5


The Qualitative Methods 
“How-To” Guides Series

2025 
7" x 10" Paperback, 266 Pages 

ISBN 978-1-4625-4985-6 
$50.00

New 

Creating Ethnodrama
A Theatrical Approach to Research
Joe Salvatore, Department of Music and Performing Arts  
   �Professions, Steinhardt School of Culture, Education,  

and Human Development, New York University

Filled with sample research questions, interview protocols, 
script excerpts, and staging tips, this book explains the  

 “whats,” “whys,” and “how-tos” of using ethnodrama as a quali-
tative arts-based research methodology. Joe Salvatore draws on 
decades of experience as an ethnodramatist and educator to 
present his unique, ethically grounded, step-by-step approach. 
Readers learn how to balance artistry and research as they identify 
a topic and research question, recruit participants and conduct 
interviews, code and analyze interview data, arrange findings into 
a script, stage a performance, and invite an audience to view and 
interpret the play. Instructive features include end-of-chapter 
learning activities; bolded key terms and an end-of-book glossary; 
and suggested studies, plays, and performance pieces for further 
engagement.

“This is a much-needed text from an internationally accomplished 
artist-scholar who fully understands his methodological approach.” 
	 —George Belliveau, Education, University of British Columbia

New 

Doing Ethnography
Jessica Smartt Gullion, Department of Social Sciences  
   and Historical Studies, Texas Woman’s University 
Susan Harper, Office of Multicultural Student Affairs,  
   Iowa State University

Written by a sociologist and an anthropologist, this concise 
primer is packed with clear methodological guidance and 

engaging stories that illustrate what ethnography looks like in  
practice. The text follows the arc of a typical ethnographic study, 
with ethics and social justice concerns highlighted through-
out. Jessica Smartt Gullion and Susan Harper address practical 
considerations in developing a research question, planning and 
conducting fieldwork, and dealing with common pitfalls. Chapters 
include opening vignettes, boxes on key techniques, discussion 
questions, exercises, and prompts for contemplative learning.

“As passionate ethnographers themselves, these authors don’t 
merely write about ethnography, they take novices and experi-
enced ethnographers into new ways of crafting their research 
with people, cultures, and communities.” 

—Barbara Dennis, Qualitative and Quantitative  
Research Methodology, Indiana University

The Qualitative Methods “How-To” Guides Series 
Series Editor: Patricia Leavy • Series Details: www.guilford.com/qmhtg

This series offers researchers and students practical instruction on specific qualitative methods—what they 
are good for and how to use them in a study.  With accessible writing and ample pedagogical features, 

books in the series are ideal for use in courses or by individual researchers.

The Qualitative Methods 
“How-To” Guides Series

December 5, 2025 
6" x 9" Paperback, 189 Pages 

ISBN 978-1-4625-4692-3 
$45.00

Textbook  
Free digital  

professor copies:
www.guilford.com/professors

Coming in December
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New

The Evaluation Handbook
An Evaluator’s Companion
Edited by Debra J. Rog, Evaluation Thought Partners
Leonard Bickman, Center for Children and Families,  
   Florida International University

This pragmatic evaluator’s companion from leaders in the field 
provides essential guidance for designing, implementing, and 

managing exemplary evaluations using established and emerging 
methods, designs, and analyses. With contributions from skilled 
experts, the Handbook has a unique focus on the competencies 
identified by the American Evaluation Association as critical for 
evaluators. Balancing rigor with practical, mentor-style guidance, 
chapters build the reader’s skills for tailoring studies creatively to 
address specific evaluation situations and contexts; optimizing  
communication and collaborative decision making; and centering  
equity and justice. This insider’s guide is replete with detailed 
examples, real-world scenarios, and other helpful features, includ-
ing chapter overviews and an end-of-book glossary.

“Will be essential reading for all my graduate students in evaluation and applied research! Each 
chapter is written by well-respected evaluation legends, who offer many practical tools, insights, 
and proven strategies for enhancing the professional practice of evaluation.” 
	 —Tiffany Berry, Social Science, Policy, and Evaluation, Claremont Graduate University

“This is the kind of book that I wish had existed when I was new to evaluation. It masterfully 
covers major concepts in the field, with an eye toward the practical. Many of the easy-to- 
understand chapters offer examples, tools, or checklists to help put the ideas into practice.” 
	 —Bianca Montrosse-Moorhead, Education, University of Connecticut

CONTENTS

	 I.	Foundation for the Volume
	 1.	Setting the Stage, Rog & Bickman
	 2.	Competencies for Program Evaluators, King
	 II.	Evaluation Theories, Foundations,  

Principles, and Purpose
	 3.	Evaluative Thinking, Archibald et al. 
	 4.	Evaluation Theories, Mark
	 5.	Valuing in Evaluation, Gates & Schwandt
	 6.	Equity in Evaluation, Atkinson
	 7.	Ethical Challenges, Morris
	 8.	Fostering Evaluation Use, Alkin & Vo
	 9.	Illuminating Evaluation’s Kaleidoscope, Patton
	 III.	Answering Evaluation Questions
	10.	Collaborative, Participatory, and Empowerment 

Evaluation, Fetterman et al.
	11.	Making the Most of Evaluations, Rog
	12.	Monitoring Program Implementation, Powell et al.
	13.	Examining Outcomes and Impacts, Peck & Snyder
	14.	Combining Costs and Results, Shand et al.
	15.	Evaluation as Storytelling, Rallis & Usinger

	16.	Planning, Data Collection, and Data Preparation 
for Quantitative Analysis, Harbatkin et al.

	17.	Conducting a Quantitative Analysis, Pham et al.
	18.	Mixed Methods Design, Azzam & Jones
	 IV.	Planning, Managing, and Implementing 

Evaluations 
	19.	Designing and Planning an Evaluation, Russ-Eft
	20.	Logic Models and Program Theory, Frechtling
	21.	Resource Planning, Bickman
	22.	The Role of an Internal Evaluator, Love
	23.	The Independent Consultant, Barrington
	24.	Conducting Evaluations under Budget, Time,  

and Data Constraints, Bamberger
	 V.	Crosscutting Issues 
	25.	Communicating with Interest Holders, O’Neil
	26.	Information Visualization and Evaluation,  

Azzam et al.
	27.	Exemplary Evaluations in a Multicultural World, 

Donaldson

Contributor Details: www.guilford.com/p/rog

2025 
7" x 10" Hardcover, 606 Pages 
ISBN 978-1-4625-3734-1 
$100.00

Add the e-Book 
for 20% of the 
Print List Price!

HOW COULD THIS DEAL GET EVEN BETTER?  
You get all available guilford.com e-book formats 
with your purchase.  
Only at www.guilford.com

Print + 
e-Book 

Savings! 
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ss New Edition of a Bestselling Text and Reference— 
Revised & Updated!

Program Evaluation Theory and Practice
THIRD EDITION
A Comprehensive Guide
Donna M. Mertens, Department of Education (Emerita),  
   Gallaudet University
Jori N. Hall, Department of Educational Psychology,  
   University of Illinois at Chicago 
Amy T. Wilson, Mill Neck Family of Organizations, NY

Covering both the theory and practice of evaluation in one 
engaging volume, this leading text is now in a revised third 
edition. It features additional evaluation approaches, such  
as the Indigenous paradigm; new examples, ranging from  
small to large and multi-site evaluations; and more. Readers  
learn effective strategies for clarifying their own theoretical  
assumptions; working with stakeholders; developing  
questions; using quantitative, qualitative, and mixed methods 
designs; choosing data collection and sampling strategies; 
analyzing data; and communicating and utilizing findings. 
Instructors praise the diverse evaluations, many with reflective 
commentary from evaluators, and rich pedagogical features. 

“My go-to text for all my foundational and advanced evaluation 
courses.”	 —Ayesha S. Boyce, Educational Leadership  
	 and Innovation, Arizona State University

ss New Edition of a Bestselling Text and Reference— 
Revised & Updated!

Evaluation Essentials, THIRD EDITION
From A to Z
Marvin C. Alkin, Graduate School of Education and  
   Information Studies, University of California, Los Angeles (UCLA)
Anne T. Vo, Keck School of Medicine, University  
   of Southern California 
Christina A. Christie, Department of Education, UCLA

Beloved for its conversational style and reliable advice, this 
text now includes expanded coverage of equity and social 

justice issues, values and cost analysis, visualizing qualitative 
data with software, and more. Features throughout the 26  
concise chapters or “sessions” include an in-depth case study as 
the basis for end-of-session practice exercises, “Thinking Ahead” 
and “Next Steps” pointers, and cautionary notes.

“My students love this text—they feel engaged and connected to 
the authors from the moment they open it.”

—Jill Anne Chouinard, Public Administration,  
University of Victoria

2025 
7" x 10" Paperback, 631 Pages 
ISBN 978-1-4625-5590-1 
$89.00

 Textbook 
Free digital  
professor copies:

www.guilford.com/professors

2024 
6" x 9" Paperback, 344 Pages 
ISBN 978-1-4625-5543-7 
$55.00

 Textbook 
Free digital  
professor copies:

www.guilford.com/professors

RECEIVE EXCLUSIVE OFFERS 

Plus Book News, Downloadable Sample Chapters, and More  
www.guilford.com/emails

$SIGN UP  
& SAVE!

15% OFF
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15% OF F        IDEAL FOR PARENT RECOMMENDATION

ss Bestselling Text and Reference

Research Design, SECOND EDITION
Quantitative, Qualitative, Mixed Methods, Arts-Based, and 
Community-Based Participatory Research Approaches
Patricia Leavy, independent sociologist, Kennebunk, ME

With a new chapter on the literature review, this accessible step-
by-step guide to using the five major approaches to research 

design is in a thoroughly revised second edition. The prior edition’s  
user-friendly features are augmented by a companion website 
with worksheets keyed to each chapter. Unique coverage includes 
hot topics—replication studies, data sharing, and preregistration;  
tailoring proposals to different audiences; and more. 

“A ‘must-have’ book that undoubtedly will be required reading for 
students and researchers in psychology, social sciences, and 
education.”	 —Cathy A. Malchiodi, Trauma-Informed Practices  
	 and Expressive Arts Therapy Institute, Louisville, KY

Writing and Publishing Qualitative Research
Patricia Leavy

Ideal for graduate students and more seasoned qualitative researchers, this 
is the first guide to writing and publishing in a range of both scholarly and 
popular formats—from journal articles and monographs to op-eds and  
fictional works. Award-winning author Patricia Leavy covers everything 
from how to develop a unique writer’s voice to how to craft a successful book 
proposal, understand a publishing contract, establish relationships with 
editors, and much more. Instructive features throughout include “dos and 
don’ts,” writing prompts, annotated sample letters and proposals, excerpts 
from published works, and end-of-chapter writing activities.

“I will definitely use it to help my doctoral students find their voice and 
styles as writers.”	 —Veselina Lambrev, Education,  
	 University of South Florida

2024, 61⁄8" x 91⁄4" Paperback, 231 Pages, ISBN 978-1-4625-3975-8, $49.00

15% OFF

2023 
7" x 10" Paperback, 323 Pages 
ISBN 978-1-4625-4897-2 
$52.00

 Textbook 
Free digital course  
review copies:

www.guilford.com/professors

CONTENTS

	 I.	The Nuts and Bolts of  
Research Design  

	 1.	Introduction to Social Research  
	 2.	Ethics in Social Research  
	 3.	The Literature Review  
	 4.	Getting Started Designing  

a Project  

	 II.	Five Approaches to  
Research Design  

	 5.	Quantitative Research Design  
	 6.	Qualitative Research Design  
	 7.	Mixed Methods Research 

Design  
	 8.	Arts-Based Research Design  
	 9.	Community-Based Participatory 

Research Design
   Glossary

The companion 
website provides 

worksheets to aid in learning 
and practicing each chapter’s 
key concepts.

WANT MORE INFORMATION?
See www.guilford.com for detailed descriptions, reviews, tables of contents,  

contributor lists, sample chapters, and more. 
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15% OF F        IDEAL FOR PARENT RECOMMENDATION

ss New Edition of a Bestseller—Revised & Updated!

Handbook of Arts-Based Research
SECOND EDITION
Edited by  
Patricia Leavy, independent sociologist, Kennebunk, ME 

The first methods handbook devoted solely to arts-based 
research (ABR) is now in a thoroughly updated second  

edition, featuring a new section on global perspectives plus new 
chapters on critical approaches and documentary film. The volume  
explores the synergies between contemporary artistic and research 
practices and addresses issues in designing, implementing, evalu-
ating, and publishing ABR studies. Chapters are written by 
leading practitioners of each ABR genre, including those based in 
literature (such as narrative inquiry, fiction, and poetry); perfor-
mance (music, dance, ethnodrama); visual arts (drawing, painting,  
collage, installation art, comics); and audiovisual and multimethod 
approaches. 

“Another milestone in the evolution of ABR, the second edition 
continues to inspire and inform....Reading the Handbook may 
very well be a transformative experience—readers are introduced 
to a world of possibilities in/through research.”

—Ardra Cole, Education, Mount Saint Vincent University

NEW TO THIS EDITION
s Updated throughout with current research, theory, and  

ABR examples. 
s Chapters on critical approaches to ABR and on documentary film. 
s Chapters on ABR projects in Taiwan, Japan, and the United Kingdom. 

New 

Case Study Research
The Art of Studying the Singular
Helen Simons, Education and Evaluation (Emeritus),  
   University of Southampton, UK 

Written from an interpretive and constructionist perspective, this insightful  
book explores how to conduct case study research focusing on the lived  
experience of those in the case. Helen Simons shines a spotlight on the 
use of art forms and story in case study research alongside other quali- 
tative methods that advance intuitive understanding and inclusion. Helpful 
features include examples, summaries, practical tips, “Pauses to Reflect,” and 
annotated suggestions for further reading. 

“This book is a great resource for learning how to use storytelling to inform disciplinary  
knowledge, practice knowledge, and policy creation across numerous disciplines.”

—Regina T. Praetorius, Social Work, The University of Texas at Arlington

The Qualitative Methods “How-To” Guides Series
2025, 6" x 9" Paperback, 242 Pages, ISBN 978-1-4625-4954-2, $50.00

 

2025 
7" x 10" Hardcover, 824 Pages 
ISBN 978-1-4625-5118-7 
$105.00

LET’S CONNECT Be the first to hear about new books in your areas of interest, 
Guilford authors in the news, current sales and discounts, and 
exclusive interviews and videos from our authors.

15% OFF

The companion 
website includes 

selected figures from the 
book in full color, additional 
online-only figures, and links 
to online videos of 
performance pieces.

https://www.guilford.com/books/Handbook-of-Arts-Based-Research/Patricia-Leavy/9781462551187?promo=DMFRM5
https://www.guilford.com/books/Handbook-of-Arts-Based-Research/Patricia-Leavy/9781462551187?promo=DMFRM5
https://www.guilford.com/books/Case-Study-Research/Helen-Simons/9781462549542?promo=DMFRM5
https://www.guilford.com/books/Case-Study-Research/Helen-Simons/9781462549542?promo=DMFRM5


G U I L F O R D  C U S TO M E R  C LU B

25% Off Your Next Order
Receive a special 25% �discount  
on your first order after enrolling  
in the Club

Year-Round 20% Discount
Club members get a year-round 
20% discount on all orders for  
eligible items

Free U.S. Shipping
Enjoy free shipping on �all  
Club member orders shipped  
to the U.S.

Special Offers by Email
Get exclusive deals and more  
in your regular Club emails

Club discounts cannot be combined with  
other discounts and promotions and apply  

only to eligible items.

Enrolling is Easy as 1-2-3 at  
www.guilford.com/club

ICON KEY

Also Ideal for Course Use 
Free digital professor copies: 
www.guilford.com/professors

Select Guilford e-books are Global Certified  
Accessible™ (GCA), bringing equal access  
to information for users with reading barriers.  
www.guilford.com/accessibility

Companion Website 
Most Guilford Statistics books have companion 
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